Tough times – watch what you cut.

Anyone in business for any length of time has experienced the ups and downs of business cycles.  Business is soft…the cash register doesn’t ring the way it use to..the accountant raises an eye-brow when you even think about spending a dollar.  
Tightening the belt means having to make decisions.  What do I trim?  What is our company’s wants and what are its needs.  How do I cut fat and not bone?

And that would bring us to the cost of renewing Chamber membership. As you contemplate that, let me share with you some recent research.

In a recent national study done by the research company, The Schapiro Group – their data indicated the following: 

· 63 percent of consumers were more likely to buy goods and services from a company they believe is a Chamber of Commerce member.  

· Fifty one percent were more aware and 57 percent were more likely to think positively of a business’ local reputation - if those consumers are told that the business is a local Chamber member.

Many marketing experts will tell you that those companies to remain aggressive in their efforts during a down economy - wind up doing better.  If the universe is smaller, a company needs to get a bigger piece of the pie.  Most that go for it succeed – many who shy away shrivel.

Commenting on the Schapiro study, Doug Kinsinger,  Chairman of The American Chamber of Commerce Executives stated, “while industry and professional affiliations are valuable to companies, their Chamber membership provides a localize mission and an offering of benefits needed to help the business grow and prosper.

While there might be a temptation of cutting back during an economic downtown, Kinsingler suggests that business can develop “a competitive edge over their competition, by becoming more involved in the Chamber.”  
Consider attending more events, hosting mixers, joining the Ambassadors, getting involved with prospective customers and fellow members in committee activity.  Participate in member discounts – use our resources for employee development.
By adopting this strategy, you and your company can keep and gain a competitive edge.

Your Chamber is here to help.
